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Campaign Details

Start

1.0M
Extraction Date

1.0
Impressions

1,005,2642023-06-30

This Active Audience Report allows you to build user pro�les corresponding
to the measured event. With a better understanding of your ideal audience,
you can then optimize your campaign targeting for better results.

2023-06-07
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Overview

Delivery 

67%

87%

30%

15%

68%

67%

45%

66%

41%

22%

77%

84%
 

A�nity 
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Recommended Audiences
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How to use
the report

Delivery
How impressions were distributed across

segments within a category. 

A�nity
This index measures delivery against the population

baseline (0). For a campaign, use it to evaluate how well a
campaign performed in reaching the target. For a website

or publisher, use it to see what segments make up your
most engaged audience.  

Prosperous households
(Highest 60-80%)
Comfortable households
(Middle 40-60%)
Less a�uent (Lowest 20-40%)
Wealthy households (Top 20%)
Poorer households (Lowest 20%)

24.4%

20.9%

15.9%

18.9%

19.9%

Household Income
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Village
Suburban
Countryside
City

38%

14.1%

18.6%

29.3%

Neighbourhood Type

Neighborhood Type  
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High
Medium
Low

13%

30.4% 56.6%

Tech-Level in Household

Tech-Level in Household  
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Medium
Basic
Higher

42.8%

26.7%

30.5%

Education

Education  
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Prosperous households
(Highest 60-80%)
Comfortable households
(Middle 40-60%)
Less a�uent (Lowest
20-40%)
Wealthy households
(Top 20%)
Poorer households (Lo…

24.4%

20.9%

15.9%

18.9%

19.9%

Household Income

Household Income  
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Young couples with
children
Older families and
matured couples
Families with school
children
Pensioners
Young singles and
couples

22.8%

22%

15.8%

19.3%

20.1%

Lifecycle

Lifecycle
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1 Car
0 Car
2 or more cars

34.5%32.5%

33%

Cars in Household

Cars in Household  
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Own
Rent

34.2%

65.8%

Home Ownership

Home Ownership  

14 of 20



Households without
children
Households with 1 child
households with 2 or
more children

18.5%

21.7% 59.7%

Children in the Household

Children in the Household  
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House / Semi Detached
Apartment

32.4%

67.6%

Home Type

Home Type 
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No savings
Smaller savings
Larger savings (Top
20%)

16.4%

32.4%

51.1%

Savings

Savings   
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From 1995 till today
1945 - 1995
Before 1945

44.9%

15.1%

40%

Building Age

Building Age  
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80 - 119 m2
120+ m2
< 80 m2

45.8%

23.2%

30.9%

Living space M2

Living Space M2
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